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A digital platform is a digital technology layered architecture (Yoo et al., 2010, p. 725) 

combined with a governance model (Parker, Van Alstyne, 2014; Tiwana, 2013) that acts as a 

central mediator (Breidbach, Brodie, 2017) among the heterogeneous stakeholders of a large 

economic and social ecosystem. The platform economy is a tendency for businesses to 

increasingly rely on digital platform business models. The increasing spread of digital platforms 

has significantly impacted innovation and entrepreneurship by providing new opportunities for 

creating and capturing value (Nambisan et al., 2019, Autio et al., 2018, Perks et al., 2017). 

Digitization of innovation and entrepreneurship can increase productivity, provide new working 

places, and bring new economic and social inputs. Digital infrastructures and platforms 

encouraged the appearance of new digital business models, which blurred traditional firm 

boundaries, redefined industry boundaries, and reshaped local and regional economies (Isckia 

et al., 2020; Eckhardt et al., 2018; Malone, 2018). The emergence of digital platforms at the 

heart of innovation is an important feature of digital technology and digital entrepreneurship. 

The development of ICT and increased Internet use have offered platforms for interaction 

between organizations, suppliers, universities, and consumers (Ben Arfi, Hikkerova, 2021; 

Gandia, Parmentier, 2020). As a result, innovative companies have disrupted industries by 

introducing new business models that benefit from new digital technologies and incorporate 
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environmental, social, and economic opportunities, which has generated an interactive sharing 

economy (Mazzucchelli et al., 2021). 

Digital platforms have proven their central role in reshaping the entrepreneurial pathways of 

many businesses (Ah-Pine, 2021). Indeed, the platform-based form of organization reshapes 

work and labor markets and fundamentally challenges current thinking about organizations 

(Faraj, Pachidi, 2021). In this light, several examples in different sectors can be suggested:  the 

increasing popularity of food sharing platforms (Mazzucchelli et al., 2021); the changes in the 

transport sector due to the uberization; the enhancements in the healthcare field via the spread 

of digital tools, especially in times of Covid-19 (Battisti et al., 2022). Moreover, sharing 

practices, such as gifting, renting, swapping, or bartering, have significantly been adopted by 

individual and business users (Acquier et al., 2019). Although research on various aspects of 

the platform economy exists, there are still many unresolved problems, and more 

interdisciplinary research is needed. For example, a new platform-shaped society requires new 

laws, regulations, and policies to govern a broad spectrum of issues, such as personal data 

protection, intellectual property rights, consumer rights, entrepreneurial financing, and more 

(Acs et al., 2021; Zysman, Kenney, 2018; Martin, 2018). Yet many different research questions 

require further investigation: 

- How the platform economy reshapes society by introducing new types of interactions 

among people and between people and objects (IoT devices, for example)? 

- To what extent do the new digital platforms affect the processes of idea generation and 

new product development? 

- How do digital platforms affect open innovation and interfirm networks?   

- In which ways do platform business models influence the competitiveness of an 

organization? 

- How must the organizational culture be adapted to respond to the new challenges of 

platform-based businesses? 

- To what extent must firms' strategy and strategic processes be rethought in a digital 

platform economy (Cenamor, Frishammar, 2021; Wei et al., 2019)? 

This special issue aims to bring together interdisciplinary research into how the platform-based 

economy transforms entrepreneurship and innovation. 

Examples of topics of interest include: 

 

- The peculiarities of governance in the context of the platform economy. 

- The innovation strategies in platform ecosystems. 

- The ideation processes and new product deployments in the platform economy. 

- The impact of platform-based ecosystems on competitiveness and performance at an 

organizational and system level. 

- The emergence of new types of entrepreneurship in the context of the platform 

economy. 

- The digital platforms for social innovation. 

- The influence of the platform economy on user/consumer behavior and experiences. 

- The risks associated with the spread of digital platforms. 

- The negative consequences of the platform-based economy on society. 
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Conceptual, methodological, and empirical works covering these or other related topics are 

welcome. 
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